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== i% — (Simple Category Scale, Dichotomous)

= 5 £:i£# (Multiple Choice)
= ¥ ¥ (Single-Response Scale)
"4g 3% (Multiple-Response Scale, Checklist)
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Likert Scale (FRIFRE) (12)
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Likert Scale (FRITFRE) (2/2)
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"Paired-Comparison Scale (= $f* #&)
"Forced Ranking Scale (3 if # 5 )

*Comparative Scale (¥}+*)
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1. iPhone
____HTC
2. Samsung
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*Probability sampling (% 5 3 %)
*Non-probability sampling (2£18 5 & #&)




HIRRYIEER (213)

*Probability sampling (1% % 3¢ %)

1.
2.
3.
4.

Simple random Sampling (f§ ¥ " 14 )
Systematic Sampling (% i3 %)
Stratified Sampling (# & & %)

Cluster Sampling (& # 4 %)
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"Non-probability sampling (#-1% & 34 )
1. Convenience Sampling (1§ 14 1)
>.  Purposive Sampling (3+ % 4% %)
3. Snowball Sampling ;& £ # 4 &)
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"Pre-test (3¢ 3#/% iR))
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